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	OFFICE: 
	        Jacob T. Stewart Room 342

	OFFICE PHONE:
	        274-2463

	CELL PHONE
	(479) 283-8060

	BlackBoard Address:
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	                 nwohao@gram.edu

	Office Hours for Summer 2010

	Day
	Time

	Weekdays
	5:00 – 9:00 PM 

	Weekends
	2:00 – 10:00 PM

	Other Times by Appointment


A. Goals and requirements for the course, nature of course content, and methods of evaluation

Course Goals and Requirements:

This course covers emerging online technologies and trends and their influence on the electronic commerce marketplace. The stated goals for this course are as follows:

(1) To learn various revenue models and how to market on the Web. 

(2) To cover online auctions and various legal and ethical issues. 

(3) To study security issues, such as spam and phishing, and their role in organized crime and terrorism, identity theft, and online payment fraud. 

(4) To understand electronic commerce.

Specific topic coverage includes:
· Introduction to Electronic Commerce
· Technology Infrastructure: The Internet and the World Wide Web
· Selling on the Web: Revenue Models and Building a Web Presence
· Marketing on the Web
· Business-to-Business Online Strategies

· Online Auctions, Virtual Communities, and Web Portals

· The Environment of Electronic Commerce: Legal, Ethical, and Tax Issues
· Web Server Hardware and Software
· Electronic Commerce Software
· Electronic Commerce Security
· Payment Systems for Electronic Commerce
· Planning for Electronic Commerce
Nature of Course Content:

The course is presented in a framework for the study and practice of e-Commerce with business strategy at the core surrounded by four infrastructures; the technology infrastructure that underlies the Internet, the media infrastructure that provides the content for businesses, public policy regulations that provide both opportunities and constraints, and the capital infrastructure that provides the money and capital to run the businesses. Within this framework, the course provides a deep exploration of core concepts of online strategy and associated enablers enriched by a wide variety of examples, case studies, and explanations specific to agricultural industries.

This is an online course.  Content for the course is delivered online through the Louisiana Tech Blackboard System. Class notes, PowerPoint slides, class announcements, course syllabus, test dates, and other information for the course are available through Blackboard.

Requirement for the Course:  Graduate Standing
Required Text: Gary Schneider, Electronic Commerce, 8th Edition ©2009, ISBN: 1423903056

Recommended Books:  

Eric Butow and Rebecca Bollwitt.  Blogging: Create and Maintain Valuable Customer Connections to Drive Business, Indianapolis, Indiana, Pearson Education, Inc. 2010 (ISBN: 978-0-7897-4256-8)
Rob Stokes. eMarketing: The Essential Guide to Online Marketing, Available Online from www.flatworldknowlede.com , Creative Common, 2010 (ISBN 13: 978-1-936126-32-3)

John Arnold, Ian Lurie, Marty Dickinson, Elizabeth Marsten, and Micheal Becker. Web Marketing All in One for Dummies, Hoboken, New Jersey: Wiley Publishing, Inc. 2009 (ISBN: 978-0-470-41398-2)

Lena Claxton and Alison Woo.  How to Say It: Marketing with New Media – A Guide to Promoting Your Small Business Using Website, E-zines, Blogs, and Podcasts, New York, New York, Prentice Hall, 2008 (ISBN: 978-0-7352-0432

. 

E-Mail
All students are requested to obtain an e-mail account. If you have any questions about the course or need assistance, please contact me in person or by telephone during office hours; or by e-mail at any time. Also, you may submit the end-of-chapter case project assignments via the digital drop box on the due date or by e-mail with a date stamp at or before 5:00 PM on the due date. E-mail submissions should be submitted as an attachment in Microsoft Word format. 

Method of Evaluation
Evaluation will be based on two written examinations, five quizzes, review of four cases, and a term paper. 

B. Examination(s), graded events, and grading requirements.
40% of the grade is based on a midterm and a final examination. Both examinations are cumulative and given in a varied format. An online review will be held prior to each examination.

20% of the grade is based on quizzes. All quizzes are online. 

40% of the grade is based on term papers and review of case studies. Students will be allowed to select the cases to review.  The term paper will be presented at the last class period.
GRADING SCALE:


90-100 A

80-89 B

70-79 C

60-69 D

Below 60
F

C. Class attendance regulations
Since this is an online course, each student is required to logo to Blackboard at least five days of the week.  Students are also expected to engage in substantive discussions in online forums.  Face to face attendance is required on two occasions – one for midterm exam and another for final presentations.
D. Accommodations for students with disabilities
 Students needing testing or classroom accommodations based on a disability are encouraged to discuss those needs with me as soon as possible. Students who do not present an accommodations memo from the Office of Disability Services should go to that office for assistance or to www.latech.edu/ods.

E. Academic Honor Code

(http://www.latech.edu/documents/honor-code.pdf).

 In accordance with the Academic Honor Code, students pledge the following: Being a student of higher standards, I pledge to embody the principles of academic integrity.
F. Office hours
Since this is an online course, I will be available by email and phone most of the time.  It is my intention to respond to all emails and phone calls within 24 hours.
G. Emergency Notification System (ENS): 

All Louisiana Tech students are strongly encouraged to enroll and update their contact information in the Emergency Notification System. It takes just a few seconds to ensure you're able to receive important text and voice alerts in the event of a campus emergency. For more information on the Emergency Notification System, please visit: http://www.latech.edu/administration/ens.shtml.
DETAILED DAILY TEACHING SCHEDULE:


	Week
	Topics
	Chapter

Readings
	Chapter Projects
	Exams

	1


	Introduction to Electronic Commerce

Technology Infrastructure: The Internet and the World Wide Web
Selling on the Web: Revenue Models and Building a Web Presence
	Chapter 1

Chapter 2

Chapter 3
	Face-to-face meeting.

Formation of project teams.
	

	2
	Marketing on the Web
Business-to-Business Strategies: From Electronic Data Interchange to Electronic Commerce
	Chapter 4

Chapter 5
	Selection of term paper topic
	

	3
	Online Auctions, Virtual Communities, and Web Portals

The Environment of Electronic Commerce: Legal, Ethical, and Tax Issues
	Chapter 6

Chapter 7
	Presentation of first draft of term paper
	Midterm Exam

	4
	Web Server Hardware and Software
Electronic Commerce Software
	Chapter 8

Chapter 9
	
	

	5
	Electronic Commerce Security

Payment Systems for Electronic Commerce
	Chapter 10

Chapter 11
	Final draft of term paper due
	

	6
	Planning for Electronic Commerce
	Chapter 12
	Oral presentation of term paper.
	Final Exam


5. STUDENT INFORMATION SHEET:

(Complete, detach, and submit to your instructor on the first day of class.)

LOUISIAN TECH UNIVERSITY/GRAMBLING STATE UNIVERSITY

SUMMER 2010 - STUDENT INFORMATION SHEET

     Instructor Completed Section:

	Instructor’s Name


	Dr. Ogbonnaya John Nwoha

	Course Name and Number


	Electronic Commerce  - ANS 589C

	Time and days class meets


	Online


      Student Completed Section:

	Student’s Name (Please Print)
	

	Student’s Major


	

	Student’s Local Home Telephone Number


	 

	Student’s Cell Phone Number
	

	Student’s Email Address
	

	Student’s Local Address or University Post Box #
	

	Student’s Permanent Address
	


I have received a copy of the course syllabus for the above course including the GSU College of Business (CB) Code of Ethics/Conduct.   I have read the entire course syllabus and CB Code of Ethics/Conduct and fully understand the content of both and will abide by them.  

SIGNATURE: ___________________________

DATE: _________________________________

This sheet is to be completed and returned to instructor on the first day of class.[image: image1][image: image2]
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