	Enrollment

	
	Year 1
	Year 2
	Year 3

	
	2023-2024

	2024-2025

	2025-2026


	FIRST TIME FRESHMAN
	
18
	
13
	
27

	Total Family and Consumer Sciences Unit
	
	
	

	Fashion Merchandising and Retail Studies
	6
	4
	12

	Human Development and Family Science
	12
	9
	15

	TOTAL ENROLLMENT
	
120
	
85
	
117

	Total Family and Consumer Sciences Unit
	
	
	

	Fashion Merchandising and Retail Studies
	25
	21
	31

	Human Development and Family Science
	95
	64
	86



	Student Performance and Achievement Reported

	PROGRAM(S)
	Year 1
	Year 2
	Year 3

	
	2022-2023
(3 years ago)
	2023-2024
(2 years ago)
	2024-2025
(last year)

	Retention Rate (required)*
*Retention rate calculated based on national standard of first-time freshmen returning as same major for 2nd academic year.

	Total Family and Consumer Sciences Unit
	72%
n=13/18
	84%
n=17/18
	100%
n=13/13

	Fashion Merchandising and Retail Studies
	83%
n=5/6
	83%
n=5/6
	100%
n=4/4

	Human Development and Family Science
	67%
n=8/12
	100%
n=12/12
	100%
n=9/9

	Graduation Rate (required)***

	
	Year 1
	Year 2
	Year 3

	
	2022-2023
(3 years ago)
	2023-2024
(2 years ago)
	2024-2025
(last year)

	Total Family and Consumer Sciences Unit
	88%
n=56/64
	59%
n=20/34
	82%
n=36/44

	Fashion Merchandising and Retail Studies
	90%
n=18/20
	60%
n=6/10
	100%
n=10/10

	Human Development and Family Science
	86%
n=38/44
	58%
n=14/24
	76%
n= 26/34

	Graduation rates are calculated based on first-time, full-time, undergraduate cohorts from Fall enrollment. 

	Number of Graduates (required)

	
	Year 1
	Year 2
	Year 3

	
	2022-2023
(3 years ago)
	2023-2024
(2 years ago)
	2024-2025
(last year)

	Total Family and Consumer Sciences Unit
	43
	50
	22

	Fashion Merchandising and Retail Studies
	10
	8
	5

	Human Development and Family Science
	33
	42
	17




